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Ouvert de 8 h à minuit

Au plaisir de vous servir
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Nos services

Looking forward to serving you

At IGA extra Daigle, we always take our time to serve you better.

Opening Hours: Monday to Friday from 8am - 9pm.  Saturday and Sunday from 8am - 8pm.

AT OUR STORES

Best Choice
Since 1983

WELCOME

Our services

• Order online at igadaigle.com

• Phone orders 450-430-9897• Packers

• Delivery service

barbiesgrill.com   Suggested presentation.

1385, Boul. des Laurentides local 103,  
Vimont, Laval     514 476-4565 

Professional  
Auto Body  

Repair & Painting
Expert Color Matching • Factory Genuine Parts 

Insurance Work Accepted • All Work Guaranteed  
Import Car Specialists • Major & Minor Repairs
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“We  will not “We  will not 
become the PQ,”become the PQ,”

Skeete says, Skeete says, 
comparing the comparing the 

CAQ with the CAQ with the 
sovereignist sovereignist 

partyparty
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$2.2 Trillion$2.2 Trillion

Christmas Christmas 
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Town Councillor, Mr. René Villeneuve, visited the home of Rosemerite Town Councillor, Mr. René Villeneuve, visited the home of Rosemerite 
Mr. Guy Comeau to visit the impressive village he built.Mr. Guy Comeau to visit the impressive village he built.
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We all have questions 
about the vaccine

Get answers to all your questions 
about the vaccine at 

Getting vaccinated is the best way to protect us all.

Québec.ca/YOUTHvaccine

While some symptoms of COVID-19 may seem mild, 
others—like shortness of breath—can last for months.  

Even though children are less at risk of developing  
complications, they can still easily transmit the virus. 

Vaccination is the best way to protect your children 
and their loved ones.

Why should I get my 
child vaccinated if they’re 
at lower risk of 
complications from 
COVID-19 than an adult?
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Back to overburdened ERs

The CISSS des Laurentides 
asks the population to avoid 
the emergencies of Saint-
Eustache and Saint-Jérôme in 
the event of non-urgent health 
problems 

A new press release from the CISSS des 
Laurentides brings back the large overcrowding 
ER problem of the Laurentian hospitals. Due 
to the high occupancy rates in its emergen-
cies of Saint Eustache and Saint-Jérôme, the 
Integrated Health and Social Services Center 
(CISSS) des Laurentides asks the population 
with non-urgent health problems to opt for 
other solutions than 

going to the emergency room, particularly in 
these two places.

Patients whose situation is not urgent are 
invited to consult their family doctor, phar-
macist, a doctor in a walk-in clinic or to contact 
Info-Santé, by dialing 811, where a nurse can 
contact them advise and direct them to the 
appropriate department.

The CISSS des Laurentides ensures that urgent 
cases will be taken care of quickly throughout 

the region. A person in a critical and unstable 
situation should not hesitate to go to the 
emergency room, where essential care will be 
provided.

The following options should always be 
considered, regardless of the emergency:

• call 811 Info-Santé to speak to a nurse;
• consult their family doctor;
• see a doctor in a walk-in clinic at rvsq.gouv.

qc.ca;
• consult a doctor in a pediatric clinic if the 

child meets the entry criteria;
• consult a pharmacist.

SAVE 
up to

50%

199 C, boul. Labelle, Laval H7L 2Z9 450.625.4744

At your service since 1987!

WE BUY GOLD, DIAMONDS, SILVER, 
COINS, CURRENCY AND WATCHES.

BEST PRICE GUARANTEE!

Final Sale 
on Wenger watches 

all at 50%

✥ Jewellers and watchmakers on site
✥ Exclusive creations
✥ Free estimate on all repairs.
✥ Evaluation Certificate

✥ Necklace restringing
✥ Watch water-resistance testing
✥ Repair of watches and old clocks
✥ And Much more!
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✥ Evaluation Certificate
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Grande-Côte Street in Boisbriand: CCITB 
showcasing local businesses

The Boisbriand chapter of the Thérèse-De 
Blainville Chamber of Commerce and Industry 
(CCITB), in collaboration with the City of 
Boisbriand and the members of the Grande-
Côte committee, is working to promote busi-
nesses on Chemin de la Grande-Côte with the 
residents of Boisbriand through a visual identity 
and tools to promotional encourage traffic. 

Born out of a need for visibility and stimulated 
by the development of a feeling of belonging, 
the Your Grande-Côte Boisbriand project will 
allow citizens to discover or rediscover the local 
businesses located there. Under the catchphrase 
Éclatée et tissée serrée, the varied offer and 
the proximity of merchants on the street is 
put center stage. Through this campaign, the 
CCITB wants to create a strong enthusiasm to 
encourage customers to take concrete action, 
namely, to visit stores physically. 

With this project, the CCITB is capitalizing 
on the benefits of convenience shopping, both 
for the consumer and the community, with 
the intention of promoting a culture change 
whereby residents who support local commerce 
do so out of pride. “The creation of a collect-
ive brand image for Grande-Côte allows Fto 
attach themselves to it with pride. They chose 
Boisbriand to settle down and they are proud 
to contribute to the dynamism and community 
life of their city. Through this initiative, we are 

sharing their pride with the public. »Said Martin 
Bradette, president of the Boisbriand chapter 
of the CCITB. 

“We are proud to support this important 
initiative of the Aile Boisbriand of the CCITB. 
For more than two years, we have combined our 
efforts to promote the commercial offer of this 
main artery of our city, for which we have major 
projects. In these times when local purchas-
ing is of crucial importance in the support 
and development of Quebec communities, I 
thank all stakeholders for their mobilization in 
support of this cause”, underlined the mayoress 
of Boisbriand, Christine Beaudette.

Grande-Côte street in Boisbriand is home 

to more than 70 businesses with an eclectic 
range of goods and services. The advertising 
campaign, carried out by Erod creative agency, 
will be available on bus shelters, via a website 
as well as on social media. The public will find 
suggestions for one-day itineraries, the shops, 
restaurants, and favorite services of merchants 
as well as an illustrated map highlighting the 
landmarks of the Grande-Côte. 

This initiative and the resulting campaign are 
made possible thanks to the financial support 
of the My Purchases in a Few Steps program 
from the Fédération des chambres de commerce 
du Québec. 

The Boisbriand chapter of the 
CCITB

The Boisbriand chapter stimulates the 
economic vitality of Boisbriand through 
collective projects and personalized support. 
The Boisbriand chapter is under the Thérèse-De 
Blainville Chamber of Commerce and Industry 
(CCITB). Recognized for its dynamism and 
active participation, the CCITB also oversees 
the Aile Sainte-Thérèse (GEST), the Aile 
Rosemère (AGAR), the Youth Wing (AJ), the 
Women in Business Network and the Industrial 
Network.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca
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ANGRY? FRUSTRATED? ANNOYED?

You’ve got a place to vent

Send a letter to the editor and get your 
opinion heard loud and clear.

editor@newsfirst.ca

Lush is selectively quitting Social 
Media, Can You?
Last week, Lush Cosmetics announced 

removing themselves from 4 major social 
media platforms, Facebook, Instagram, 

Snapchat and TikTok. They claim they’re, 
protesting the “serious effects” social media has 
on users’ mental health and wellbeing. Ironically 
their announcement garnered them plenty of 
free publicity in the traditional sense.

“We wouldn’t ask our customers to meet us 
down a dark and dangerous alleyway—but 
some social media platforms are beginning to 
feel like places no one should be encouraged 
to go,” the retailer wrote. Lush, which has 240 
stores across Canada and the U.S., said it’ll 
remain off the platforms until they ensure a 
safer environment for users. They’re calling 
their “boycott” their Global Anti-Social Media 
Policy. However, they’re staying on Pinterest, 
Twitter, and YouTube, thus not 100% removing 
themselves from having a social media presence.

Lush’s timing is suspect. Sticking with Twitter 
makes me wonder if their Global Anti-Social 
Media Policy is just a pre-holiday PR stunt. 
Twitter literally doesn’t have any filter. People 
can easily share misinformation, disinforma-
tion, hate speech, inappropriate content, etc., 
which stays on the platform until reported. 

On the surface, Lush’s decision is both prin-
cipled and brave. However, I’m sure Lush 
questioned the ROI of their social media spend 
against their bottom line before “taking a stand” 
against social media’s harmful effects. 

Mark Constantine, Lush’s co-founder 
and CEO, must have decided the ROI from 
Pinterest, Twitter, and YouTube outweighed 
taking a stance against all social media plat-
forms tolerating toxic behaviour. As long as 
a platform serves Lush’s bottom-line, they’ll 
stick with them. Am I suggesting that Lush 
selectively “quitting social media” is a business 
move? Of course, it is! Why else would they 
stay on some social platforms and not others 
when all platforms are toxic to a certain degree.

It’s always business profits before taking an 
ethical stand. Therefore, brands tend to virtue 
signal; there’s no real risk doing so, with the 
upside of enhancing the brand’s image amongst 

the naïve. Lush isn’t really quitting social media; 
they’re trying to portray as if they are. The head-
line of their press release: “Lush Cosmetics to 
Deactivate Global Social Media Accounts”.

Unless you’re a hardcore e-commerce site 
like Amazon, eBay, and Walmart (Estimated 
number of monthly visitors: 468.96 million.), 
social media usually isn’t an efficient sales 
channel. Social media is great for increasing 
brand awareness. However, accurately tracking 
new sales from social media platforms is a near 
impossibility. Vanity metrics such as ‘likes’ and 
‘comments’ don’t necessarily result in sales. I’m 
still waiting for a brand to show how much a 
“like” influences their bottom line.

Undeniably social media has proven not to be 
great for our collective mental health. People 
don’t congregate on social media because of 
brands. They do so because of their dire need to 
be accepted or admired. People use social media 
in the unhealthiest way possible; trying to gauge 
whether their peers and community accepts or 
rejects them. Tribalism is the nature of social 
media. Lush selectively avoiding specific social 
media platforms isn’t a significant step toward 
decreasing the toxic nature of social media 
platforms. All social media platforms tolerate 
toxic behaviour.

Lush hasn’t offered any concrete solutions on 
how to mitigate, if not eradicate, the toxicity 
appearing on social media sites. Tackling the 
issue will require a collective effort between 
lawmakers, associations, sociologists, social 
media companies and those who hold the 
money social media companies depend on—
brands. Like climate change, it’s too late for 
minor acts. Major action (READ: drastic) is 
needed.

In July  I wrote an article entitled, Will Social 
Media Companies Ever Make Fighting Online 
Abuse a Priority? I offered several suggestions 
on how social media companies can reduce 
toxic behaviour on their platforms. One solu-
tion I proposed is requiring credit card and/or 
phone number authentication to create a social 
media account. This would prevent anonym-

ous accounts from being created. Social media 
users, knowing they can easily be traced, will 
therefore rein in their toxic behaviour.

Every social media platform relies on adver-
tising revenue for survival and being profitable. 
Eyeballs are what keep social media free for you 
and me. Having as many eyeballs as possible 
is why social media companies accept toxicity 
within their respective “user guidelines” to exist 
on their platform. 

Toxic behaviour is a cost-effective way for 
social media companies to attract and hold 
our attention. As someone once said, “If it’s 
free, then you are the product.” Who among us 
doesn’t like aggressive theatrics morphing into 
a flame war of insults, labelling and accusations, 
all in futile attempts to prove the other person 
wrong? Has insulting someone or calling them 
a “racist” ever changed their mind?

Then there’s the lack of discussion regard-
ing algorithms designed to prioritize sensa-
tionalized content over mundane content, so 
anything that encourages debate is presented to 
the masses. Why? Because this type of content 
creates arguments in the comments section, 
which counts as “engagement.” 

What’s the likelihood that more companies 
walk away from social media—or all social 
media? (Not just selectively as Lush has done.) 
I’m not holding my breath. We’re unable to 
unite to face obvious dangers such as climate 
change. The damage caused, particularly to 
the emotional development of adolescents, by 
social media is Machiavellian in nature and 
therefore not widely accepted as being factual. 
In contrast, social media companies and brands 
have self-serving financial agendas worth 
unimaginable billions.

What’s never talked about is social media usage 
being a choice and user responsibility. Attention 
and reaction are a choice. We’re choosing to 
chase emotions on digital platforms, giving 
social media companies the eyeballs, they need 
to attract advertisers. 

Nick Kossovan,

https://canadanewsmedia.ca/opinion-editorial-will-social-media-companies-ever-make-fighting-online-abuse-a-priority-moosejawtoday-com/
https://canadanewsmedia.ca/opinion-editorial-will-social-media-companies-ever-make-fighting-online-abuse-a-priority-moosejawtoday-com/
https://canadanewsmedia.ca/opinion-editorial-will-social-media-companies-ever-make-fighting-online-abuse-a-priority-moosejawtoday-com/
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• BUNION & HAMMERTOE SURGERY
(minimum incision)

• Foot, Ankle and Knee Pain
• Custom high quality plantar orthotics
• Ingrown Toenails
• EFFECTIVE treatments for Plantar Warts
• LASER TECHNOLOGY (discolored nails)

• Pediatric Foot Problems

podiatrerivenord.com

Dr Martin Scutt,
PODIATRIST & Assoc.

2255 Years Experience
New York College of Podiatric Medicine (1996) 
Clinician at UQTR

260 Grande Cote,
Rosemere  

(near the train station)

450 979-0303

Foot pain? WE CAN HELP!

Skeete skeptical of PQ surge in 2022, while 
defending CAQ’s brand of nationalism
Is Premier François Legault trying to outpace the PQ with his 
nationalistic proclamations?

Regardless of where the shifting political 
layout may go heading towards next year’s 
Quebec provincial election, Sainte-Rose MNA 
Christopher Skeete says he isn’t a bit worried 
about the Parti Québécois or the Liberals 
nipping at the heels of the CAQ.

Leastways, not with the Coalition Avenir 
Québec still riding high on the cresting wave 
of its popularity.

CAQ’s ongoing popularity
Although the Quebec Liberals are the official 

opposition, they remain buried in a deep valley 
of unpopularity among Quebec’s voters. The 
PLQ currently holds just 27 seats, compared to 
the governing CAQ’s 74 in the 125-seat National 
Assembly.

And while Québec Solidaire has made great 
strides in its 15-year history to achieve an 
all-time high 10-seat standing, they are still 
regarded in many people’s minds as not much 
more than a peripheral party that answers 

mostly to the needs of the province’s marginal 
classes.

In the meantime, the Parti Québécois, which 
last formed a government in 2012 – and a 
minority one at that – currently has just seven 
seats in the provincial parliament.

CAQ’s ‘economic nationalism’
Although the CAQ has largely succeeded in 

winning the hearts of a majority of French-
speaking Quebecers through its own distinct-
ive brand of Quebec “economic” nationalism, 
Skeete – the lone Anglophone in the CAQ 
government – distinguishes between his party’s 
nationalistic spin, and the sovereignty-centered 
approach favoured by the Parti Québécois.

Still, as political trends in recent years in the 
province have demonstrated (the election of the 
CAQ four years ago being a case in point), the 
political wind in Quebec can be unpredictable. 
So, the idea of the Parti Québécois surging back 
into an influential position, while riding an even 
greater surge of Quebec nationalism, can not 
be ruled out.

Bill 22 and surging nationalism
Another case in point. In 1976, two years 

after Robert Bourassa’s Liberals passed Bill 
22 – Quebec’s first comprehensive language 

law, responding to a rising tide of nationalism 
among Francophone Quebecers – the Liberal 
government, although expecting a relatively 
easy win, was defeated by the Parti Québécois, 
largely, analysts later concluded, because Bill 
22 didn’t go far enough as far as the French-
speaking majority was concerned.

Today, looking back, it would almost seem that 
the CAQ government and its leader, Premier 
François Legault, are playing a similar game: 
Trying to keep pace or trying to outpace the 
latter-day Parti Québécois with his increasingly 
nationalistic proclamations that fall just short 
of the PQ’s sovereignist rhetoric. None of this 
worries Skeete a bit, though.

Comparing CAQ and PLQ
“We’ve shown that it’s possible to be a proud 

nationalist government and be strong in the 
economy,” he said in an interview with the Laval 
News at his Vieux Sainte-Rose office.

“As for the PQ, the only thing that’s left for the 
PQ then is sovereignty. And, well, that’s been 
tried and people said no. Twice. So, can the PQ 
really make a gain? Possibly. I think there will 
always be separatists in Quebec.”

However, Skeete dismisses the comparison 
between today’s political landscape and the 
scenario involving the Liberals and the PQ back 
in the mid-1970s. “I get the comparison, but 
history will tell us who’s right,” he said. “But 
for me, though, that argument underestimates 
where we are today versus where we were then.

Replacing the PQ, not becoming
“We’ve already tried the PQ. We’ve already 

tried the sovereignist movement in Quebec, and 
Quebecers have said no. My take is Quebecers 
have said, you know, we want a strong Quebec, 
but we don’t want to leave Canada. What they’re 
looking for is a way of being and assuring 
another 400 years of French in North America 
without leaving.

“And I think that’s the strength that the CAQ 
brings,” he added. “Which is why I think the 
PQ is off-base because I think they go too far. 
So, sure we feel pressure in the sense that we 
need to give Quebecers that comfort that the 
language and the culture will continue. But to 
say that the PQ is what we’re looking at I think 
is simplistic. We need to replace maybe the PQ, 
but not become the PQ.”

MARTIN C. BARRY
marty@newsfirst.ca

“To say that the PQ is what we’re look-
ing at I think is simplistic,” says Sainte-
Rose CAQ MNA Christopher Skeete, the 
sole Anglophone in the François Legault 
government. (Photo: Martin C. Barry, 
Newsfirst Multimedia)Man’s death raises concerns 

over ER closures
Town says death was inevitable but 
preventable

Quebec’s healthcare system is facing a massive 
labour shortage and the government has either 
fully or partially closed emergency rooms across the 
province this fall. Last week, the town of Senneterre 
said the inevitable – but absolutely preventable – 
happened as a result of that move: Richard Genest, 
65, died after being forced to wait hours to receive 
urgent care. 

His death came after Senneterre had been sound-
ing the alarm about the night-time closure of its 
emergency room.

Genest came from a large and tight-knit family in 
Abitibi. His nine brothers and sisters, three children 
and three grandchildren say he should not have 
died this way.

“We’re all very close, very, very close. And we’re 
all very saddened by this and I don’t know if we’re 
going to be able to overcome it,” said Genest’s 
younger sister, Theresa Genest. “If our ER was 
open, he would have been taken in charge and he 
would still be alive today.”

Last Monday afternoon, Genest started to feel 
pain in his side. Tuesday night, when the pain had 
intensified, he called an ambulance. Genest lived 
within walking distance of the ER in Senneterre, 
but it has been closing at 4 p.m. since Oct. 18. 

Ambulance trips to Val d’Or 
and Amos

In Genest’s case, he also had to wait for an 
ambulance that was out on another call. His sister 
explained that when the ambulance finally came, 
it followed protocol and took him to Val d’Or, 68 
kilometres away. However, doctors at that hospital 
told him he needed to see a specialist in Amos, an 
additional 70 kilometres.

“When he got to Amos, he got to the elevator and 
he died in the elevator,” Theresa Genest explained.

Opposition parties at the National Assembly were 
outraged to learn the news.

“We said it months ago that things like this could 
happen and the government did not listen,” Liberal 
Leader Dominique Anglade said last Thursday.

At first, the government refuted the version of 
events reported in the media and by Genest’s own 
family.

During Thursday’s Question Period, Premier 
François Legault said that Health Minister 
Christian Dubé spoke with the CEO of the Abitibi-
Témiscamingue CISSS about the case. The CEO 
told Dubé that “even if the Senneterre ER, which is 
an ER in a CLSC, had been open, it wouldn’t have 
changed what happened,” Legault said.

Dubé told reporters the coroner’s office had 
already examined the case and determined it didn’t 
merit an investigation.

Mayor “shocked”  
about minister’s comments

Senneterre Mayor Nathalie-Ann Pelchat said 
the town was “shocked” to hear the minister’s 
comments, but relieved when Thursday afternoon, 
the coroner announced he would be opening an 
investigation after all.

“They were waiting for him (in Amos). The oper-
ation room was ready. Everyone was there, but 
he never reached the room,” Pelchat said, adding 
if Genest could have seen a doctor in Senneterre 
he might have been sent directly to Amos, thus 
bypassing the hospital in Val d’Or and saving 
precious time.

For Genest’s sister, it’s not enough for the coroner 
to look into her brother’s death - she worries other 
people will die if the Senneterre ER isn’t reopened 
soon.

“We need it for the population because the 
population is growing old here. And everybody’s 
anxious” she said.

Minister Dubé, however, said he is doing every-
thing he can to reopen emergency rooms, even 
increasing signing bonuses for nurses in rural areas 
to $30,000.

Raquel Fletcher is Global News’ National 
Assembly Reporter

#NewsMatters:
The National Assembly Report

  By Raquel Fletcher

In a scathing new report on the provin-
cial government’s performance last year 
during the first wave of the COVID-19 
pandemic, Quebec Ombudswoman 
Marie Rinfret provides evidence that 
CAQ government officials made decisions 
which may have worsened the situation.
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Memorial Community Centre
202 Grande-Côte Road

Come  

meet the 

artisans!

December 11, 
10 a.m. to 5 p.m. 

December 12,
10 a.m. to 4 p.m.

Christmas Market

Sanitary measures in force will be applied.

Christmas Village of a Rosemerite 

Town Councillor, Mr. René Villeneuve, visited 
the home of Rosemerite Mr. Guy Comeau to 
visit the impressive village he built.

Mr. Comeau started this hobby in September 
2020, when the confinement restricted our 
activities.

Through this village, he gives a second life 
to many objects, since the vast majority of his 
purchases are used goods.

Christmas Market
Come and discover the products of a variety of 
artisans at the Christmas Market, organized in 
collaboration with Etsy Laurentides. The event will 
take place at the Memorial Community Centre:

- Saturday, December 11, from 10 a.m. to 5 p.m.
- Sunday, December 12, from 10 a.m. to 4 p.m

Artisans list
Accessories

Boris et compagnie
Boutique Dans
la Shop à Papy
Boutique Tattoo it

Food
Amango Cacao
 Les délices de Marie

Animals
Attitude animale

Art, illustration,stationery and 
literature

Atelier Nancy
Poulin papeterie
Projet spécial S.E.N.C.
R.A.P.P.E.L.:
Parole-Création

Jewelry
Aïka
Créations GLI

Ceramics and pottery
Vesta céramique

Crochet - Knitting
Créations Manufique
Je tricote, tu tricotes…
La Croche’laine
Tout doux

Indoor decoration
Aménagements Plantaisie
Vert Ariane

Kids and babies
M.E.F. Créations

Body care and candles
Karisoins
Rose Bon-Bain
SoMà pour le corps

Adult clothing
Création MLL

Zero waste
HOLA jocha
Terrabella shop

Photos: Facebook
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Total Consumer Debt Climbs to $2.2 Trillion with 
Credit Card Spending Up

Whether it’s pent-up consumer demand, lift-
ing of travel restrictions or higher disposable 
incomes, Canadians are giving their credit 
cards a workout heading into the holidays 
according to Equifax Canada’s most recent 
consumer credit trends and insights report. The 
average monthly credit card spend per credit 
card holder is up by 3.9 per cent this quarter 
when compared to the pre-pandemic period 
of Q3 2019, which is mostly driven by younger 
consumers under the age of 35.

Growth in spend, however, has not translated 
into an inability to pay off credit card balances as 
the average monthly payment per consumer has 
also increased. For every dollar spent, consum-
ers made payments of $0.97 in the last quarter, 
meaning the impact to overall card balance 
is still relatively small. Credit card balances 
remained 1.9 per cent lower when compared 
to Q3 2020.

“Many consumers are eager to get back to 
pre-pandemic activities especially with the holi-
days approaching which is creating increased 
demand for certain goods and services,” said 
Rebecca Oakes, AVP of Advanced Analytics 
at Equifax Canada. “Inflation is likely being 
impacted as a result. Plus, certain industries are 
also being impacted by supply chain challenges. 
Take the auto industry, for example: reduced 
supply is contributing to higher vehicle prices 
leading to average auto loan amounts being the 
highest we’ve seen in over a decade.”

“Inflation is a very real concern. Food prices 
are up and so are the prices for other commod-
ities. Consumers must be cautious with their 
spending habits as higher prices on day-to-day 
goods can lead to an increased reliance on credit 
and rises in overall debt.”

Total Consumer Debt Continues 
to Grow

Increasing credit activity in tandem with mort-
gage growth has pushed the overall consumer 
debt up to $2.2 trillion, an increase of 7.8 per 
cent in Q3 2021 when compared to Q3 2020. 
On an individual basis the average consumer 
debt (excluding mortgages) is now $20,739, a 
drop of 1.7 per cent when compared to Q3 2020.

“The good news is that we saw higher payments 
and a large fall in non-mortgage consumer debt 
during 2020 due to government support mech-
anisms, increased saving levels and reduced 
credit demand,” said Oakes. “Average non mort-
gage debt is still below pre-pandemic levels but 
it has been gradually increasing throughout 
2021”.

New mortgage growth slowed down this quar-
ter with a modest 7.7 per cent year-over-year 
increase, unlike the last two quarters which 
saw over 20 per cent growth in new mortgages 
compared to the pre-pandemic period. Lower 
volume, however, has not resulted in lower loan 

amounts. The average loan amount for new 
mortgages increased again by 18.3 per cent year-
over-year and 1.4 per cent quarter-over-quarter 
and now stands at $360K.

“Future interest rate movements will not only 
have an impact on consumers with variable 
interest rate products in the short term, but also 
could put pressure on some homebuyers with 
fixed interest mortgages in future years,” Oakes 
cautions. “Consumers who took advantage of 
very low rates over the last 18 months on high 
value mortgages may feel pressure at the end 
of their term when they have to renew their 
mortgage at a much higher rate.”

Delinquencies Continue to 
Decline

The 90+ day delinquency rates for both mort-
gage and non-mortgage products continued to 
decrease this quarter, down by 28.5 per cent 
and 22.2 per cent respectively, when compared 
to Q3 2020.

“Government support has been a boon for 
many financially stressed consumers who have 
managed to pay off their debts in time,” said 
Oakes. “However, we can likely expect a rise in 
delinquency in the coming months as govern-
ment benefits came to an end in October for 
most consumers.”

Age Group Analysis – Debt & Delinquency 
Rates (excluding mortgages)

Major City Analysis – Debt & Delinquency 
Rates (excluding mortgages)

Province Analysis -Debt & Delinquency Rates 
(excluding mortgages)

* Based on Equifax data for Q3 2021

Age
Average 

Debt 
(Q3 2021)

Average  
Debt Change 

Year-over-Year 
(Q3 2021  

vs. Q3 2020)

Delinquency 
Rate 

(Q3 2021)

Delinquency Rate 
Change 

Year-over-Year 
(Q3 2021 vs. Q3 

2020)

18-25 $8,333 -4.04% 1.05% 8.38%
26-35 $16,801 0.69% 1.23% -4.96%
36-45 $24,842 -0.27% 0.99% -20.60%
46-55 $31,204 -1.34% 0.74% -37.22%
56-65 $26,136 -2.96% 0.66% -25.84%
65+ $14,563 -2.37% 0.77% -23.87%
Canada $20,739 -1.71% 0.87% -22.22%

Province Average Debt 
(Q3 2021)

Average Debt Change 
Year-over-Year 

(Q3 2021 vs. Q3 2020)

Delinquency Rate 
(Q3 2021)

Delinquency Rate Change 
Year-over-Year 

(Q3 2021 vs. Q3 2020)

Ontario $20,681 -1.46% 0.82% -18.20%
Quebec $18,126 0.05% 0.58% -36.79%
Nova Scotia $20,907 -3.30% 1.15% -15.53%
New Brunswick $22,270 -3.60% 1.28% -10.75%
P.E.I. $22,096 -0.64% 0.77% -17.44%
Newfoundland $23,160 -1.41% 1.19% -15.87%
Eastern Region $21,893 -2.81% 1.18% -14.13%
Alberta $25,438 -3.23% 1.25% -26.55%
Manitoba $17,011 -3.59% 1.02% -18.77%
Saskatchewan $22,630 -3.12% 1.15% -14.89%
B.C. $21,283 -1.84% 0.77% -13.80%
Western Region $22,448 -2.69% 1.02% -21.36%
Canada $20,739 -1.71% 0.87% -22.22%

City Average Debt 
(Q3 2021)

Average Debt 
Change 

Year-over-Year 
(Q3 2021 vs. Q3 

2020)

Delinquency Rate 
(Q3 2021)

Delinquency Rate 
Change 

Year-over-Year 
(Q3 2021 vs. Q3 

2020)

Calgary $25,285 -3.16% 1.13% -12.22%
Edmonton $24,565 -3.73% 1.33% -42.97%
Halifax $21,081 -3.90% 0.99% -11.86%
Montreal $15,912 2.15% 0.76% -34.08%
Ottawa $18,372 -2.07% 0.78% -15.36%
Toronto $19,609 0.47% 1.04% -16.30%
Vancouver $21,929 -1.01% 0.66% -14.58%
St. John’s $23,977 -2.32% 1.16% -12.29%
Fort McMurray $38,431 -0.85% 1.57% -7.82%

1385, Boul. des Laurentides local 103,  
Vimont, Laval 514 476-4565 

Professional Auto Body Repair & Painting
• Expert Color Matching • Factory Genuine Parts 

• Insurance Work Accepted • All Work Guaranteed  
• Import Car Specialists • Major & Minor Repairs

Centre de Collision
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My experiences in a few steps, a Sainte-Thérèse competition

The Groupement des Entreprises de Sainte-Thérèse (GEST), 
of the CCITB, is launching a competition called My experiences 
in a few steps (Mes expériences à quelques pas), held from 
December 1 to 15 featuring the favorite shops of Sainte-Thérèse. 

The winners will have the chance to live extraordinary local 
experiences, offered in 3 categories: 

• Glamor Experience (VIP hairstyle and makeup at Nouvelle 
Vague hairstyle and Beauty Relay Esthetics, Shopping spree with 
a stylist at Mode Choc, “Featured” participation in a TV report 
on TVBL and photo shoot, by Objectif R)

• Experience with friends (Visit of the St-Graal microbrewery 
and tasting, VIP dinner by Confidences chocolats in the green-
houses of the Jardin Dion, VIP gifts)

• Family experience ( VIP access to the center E-Tag & Karting 
fun, Accompanied by mascot IGA, VIP access to a family show 

presented by Odyscène, Councilor dedicated to Jeuxjubes for 
selecting a game)

“We wanted the winners to live extraordinary experiences, that 
they could not live without this competition. In addition, we 
wanted to promote the essential businesses of Sainte-Thérèse. 
I invite citizens to participate in large numbers! »Says Marie-
Chantale Desjardins, president of the GEST. 

To participate, residents must go to the CCITB Facebook page 
by December 15th! 

This competition is set up as part of the My Purchases a few 
steps program of the Federation of Chambers of Commerce of 
Quebec (FCCQ) and is made possible thanks to its financial 
support, as well as that of the annual partners of the GEST: La 
Petite Clinique, Prohibition beer bar, Vocalys as well as the City 
of Sainte-Thérèse. 

The Groupement des entreprises de Sainte-
Thérèse (GEST)

The Groupement des entreprises de Sainte-Thérèse (GEST) 
stimulates the economic vitality of Sainte-Thérèse through 
collective projects and commercial support. The GEST is a 
wing of the Thérèse-De Blainville Chamber of Commerce and 

Industry (CCITB) whose role is to propel the success of local 
businesses through its 4 components: Connect. Evolve. Get 
informed. Mobilize.

News from Thérèse de Blainville PD

The mayor of Lorraine, 
Jean Comtois ,  wa s 
appointed president of the 
board of directors of the 
RIPTB (Régie intermunici-
pale de police Thérèse-De 
Blainville). He succeeds Mr. 
Eric Westram, mayor of the 
City of Rosemère.

“As the new chairman of 
the board of directors of 

the RIPTB, I would like to testify to the importance I attach 
to local service, partnerships with local organizations as well 
as the quality of life of city citizens. of Lorraine, Rosemère, 
Boisbriand and Sainte-Thérèse. Security on our territory and 
services to citizens will be at the heart of our actions and I will 
ensure, throughout my mandate, that this important mission 
is updated. I salute the excellent work of my predecessor, the 
outgoing president and mayor of Rosemère, Mr. Eric Westram, 
and also that of the employees of our police department, who 
devote themselves daily to providing our population with qual-
ity services”, declared Mr. Comtois, chairman of the board of 
directors and mayor of Lorraine.

Arrests for theft of catalyst in Sainte-
Thérèse

The RIPTB arrested five (5) people for a theft of catalyst. 
On November 19, 2021 around 11:10 p.m., the RIPTB police 

were notified that a catalyst theft was in progress in the area of   
Boulevard Desjardins Ouest in Sainte-Thérèse.

The witness gave the description of the suspects and the vehicle 
used. The police quickly located and intercepted the suspect 
vehicle and arrested the five (5) occupants. The latter were taken 
to the station for investigation. The defendants are three (3) men 
and two (2) women aged between 19 and 27, residents of the 
Terrebonne region. They have been released by summons or 
promises to appear and could face charges of theft and possession 
of burglary tools. The RIPTB reminds the population that if 
someone observes a person with unusual or suspicious behavior, 
immediately notify the police by dialing 9-1-1.

“In order to prevent this kind of theft, some companies have 
developed protective plates or boxes which, once attached, 
make access to the catalyst much more difficult. Otherwise, we 
recommend to favor well-lit parking lots and high-traffic areas. 
“ announced the police department

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca
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Doggie  DaycareDoggie  Daycare

Just*

(*Price may vary on location and pet)
$12-22/visit

Call Julie Laver
450.491.7637

Will walk your dog or take care of your 
animals in your home while you are away.

 Boarding/Home 
Environment

 No cages
 Interacts with our 

family and pets

Julie’s  Pet
Sitting  Services

Just

$16/day
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SAINT-MARTIN

X O

WE BUY GOLD AND DIAMONDS

Same address since 1989
1799, boul. Curé-Labelle,  
Chomedey (North of St-Martin)

Before selling 
elsewhere,  

come see us!
Mon. to Wed. - 10am to 5:30pm

Thurs. and Fri. - 10am to 7:00pm
Saturday - 9am to noon

Sunday - Closed

- For over 38 years -

solutionrl.com
*No price by phone

450-681-1363

 We are hiring!
If you are lookίng for a permanent posίtίon wίth full benefίts, hίgher than  
average salary, a respectful workίng envίronment and addίtίonal performance 
based compensatίon, Rose Hίll Foods may be the ίdeal workplace for you! 

Located in Ville Saint-Laurent (Montreal), with nearly 40 years of continuous evolution 
since its founding in 1983, Rose Ηill Foods has become a leader in the Canadian  
food industry. 

We are currently looking for capable and energetic people to work in our  
Production and Packaging Line. 

The most valuable asset of our business is our employees! 

Want to know more? Contact:  
Vasileios Bourmpounis  
E-mail: vbourmpounis@rosehillfoods.com  
Tel.: (514) 745-1153 ext.: 245

ROSE HILL Foods lnc. 
7171 boul. Thιmens, St-Laurent, Qc. Canada H4S 2Α2 • www.rosehιllfoods.com

Tel: 514-745-1153 • SF: 800-361-3102 

Wayne & Tamara Mitchell are the authors of YOUR OTHER HALF (www.yourotherhalf.com) 
Send letters to: Direct Answers, PO 964 Springfield, MO 65801-0964 or email: DirectAnswers@WayneAndTamara.com

?Direct 
Answers
  From Wayne & Tamara

My husband asked me for a divorce a 
few months ago. Previously he had not 
communicated all the little things that 
bothered him. He says he feels he has always 
come second in my life, second to my friends 
and to my constant yearning for learning and 
growth.

He held all this in for over a year. He is sorry 
he didn't tell me, but he feels the only solution 
is divorce.

We have seen a counsellor together four 
times. I still love him very much, and all this 
has hit me like a ton of bricks. I am so confused 
about what to do next. I am a "make it happen" 
person who hates to be unsettled, so I am 
having a difficult time.

A few weeks ago I told him, if he wants a 
divorce, go file.

We both consider each other best friends, but 
I cannot live with this constant roller coaster of 
feelings. We mutually decided it would be best 
if he moved out. He left 10 days ago to live with 
his brother. Even though this has been difficult 
for me, I still do not regret this decision.

We are seeing each other in therapy and 
going out occasionally for dinner or a movie. 

I asked him how the first week away was, and 
he told me he is in limbo.

I am sure you have experience with similar 
situations. Do you have any advice for me?

  Blair

Blair, your husband says he is in limbo. 
Limbo is a place where there is no pain, 
no suffering, and no regrets. He is more 
accustomed to the idea of divorce than you. 
He is beyond some of the pain you now feel.

The image that comes to mind is this. You 
two are changing gears. You are not in one 
gear and not in another, but you both know 
you are going to the next gear. Neither of you 
is seriously stepping on the brakes. You both 
know there is a truth behind this breakup.

Now you are going down the checklist. 
Think about divorce. Bring up the subject. Get 
the counselling. Move out. File. Determine 
what the relationship will be in the future.

You thought you were best friends, but 
for over a year he withheld his feelings. 
These feelings may have been there from the 
beginning. Perhaps now, with honesty, you 
can end this relationship as friends.

     Wayne & Tamara

Shifting Gears

I am a 28-year-old Asian woman, well-
educated and professionally employed. My 
upbringing has been more Korean than 
American, and perhaps for this reason I am 
having a hard time getting into the dating 
scene.

I am attracted to men, but I have never 
had a romantic date. I had one kiss from a 
Korean man after we danced (he had too much 
to drink), and one hug from an Anglo male 
(which I liked).

I want to marry and have a family, but I 
don't want to have sex before marriage. For this 
reason I'm afraid to get started in a romantic 
relationship, and unsure how to let a man know 
I am interested. 

Sook

Sook, you are putting the cart before 
the horse. You have been stopping yourself 
from dating because you think dating is 
synonymous with having sex. It isn't.

Dating is the process of two people getting 
to know each other. They continue forward as 
long as it feels right. They stop when it feels 
wrong.

There is no reason to apologize for what 
you know is right for you. You want to marry 
and make love to your husband. Your feelings 
on this subject let men know who you are. 
Your feelings will prevent you from becoming 
involved with the wrong man.

Trust your feelings and trust yourself. For 
the right man, you will be exactly what he is 
looking for.

Wayne & Tamara

The Wedding Night
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The magic of Christmas 
in the museum of the 
Globensky manor

As the holidays approach and the new 
Christmas market in Vieux-Saint-Eustache will 
be presented in the gardens of the Globensky 
manor, Patrimoine culturel Vieux-Saint-
Eustache is presenting special activities for the 
whole family that will take place during the 
weekend of December 10 to 12 at the Espace 
muséal of the Globensky manor (235, rue 
Saint-Eustache).

This Friday, December 10, residents can 
discover the origins of the Christmas party 
thanks to the talent of Pierre, the miller, as 
a storyteller, and attend the lighting of the 
Christmas tree in the Museum Space of the 
Globensky Manor. Hot chocolate and cookies 
will be served on site. Guaranteed wonder! 
Lasting thirty minutes, three performances 
per day will be offered, at 5:30 p.m., 6:30 p.m. 
and 7:30 p.m.

“Under the theme” Christmas in the Victorian 
era “, young and old are invited to participate in 

various creative workshops on Saturdays and 
Sundays. Decorating Christmas cookies, making 
beeswax candles, making a candlestick, creating 
Christmas cards, making Christmas firecrackers 
and making amber apple are the six workshops 
that will be offered by animators and members 
of the Cercle de Fermières Saint-Eustache,” 
announced Mr. Michel Goyer, president of 
Patrimoine culturel Vieux-Saint-Eustache.

It will also be the ideal time to visit the new 
temporary exhibition One hundred years with-
out losing the thread: Le Cercle de Fermières 
de Saint-Eustache which recounts 100 years of 
history of the association. In fact, the Globensky 
Manor Museum Space has adjusted its opening 
hours during Christmas market weekends. It 
will be open Fridays from 10 a.m. to 8 p.m., 
Saturdays from 10 a.m. to 7 p.m. and Sundays 
from 10 a.m. to 5 p.m.

“Here is an excellent program of the Espace 
muséal, which ties in nicely with the ambient 
magic of the brand-new Christmas market, 
just a stone’s throw away. The Advent period 
promises to be magical in Vieux-Saint-Eustache. 
We hope to see you there! », said the mayor of 
Saint-Eustache, Mr. Pierre Charron.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca

The holiday season is the busiest time of year for many 
merchants and service providers in your area. But did you 
know that if you buy local this Christmas, you’ll help sup-
port your community? Here’s what you should know. 

A SMALL GESTURE WITH A BIG IMPACT
In addition to endorsing the merchants in your area, buying 
local allows you to contribute to your region’s economy by 
keeping jobs in the community. Plus, it’s a great way to 
invest in your neighbourhood’s businesses. Afterall, your 
support is what makes it possible for them to offer a wide 
variety of products and services.

Furthermore, a business that earns 
more money from transactions made 
by local citizens contributes a greater 
amount of tax revenue to the govern-
ment. This money can then be rein-
vested in services that benefit the 
entire community. 

Finally, buying local products helps 
protect the environment. This is be-
cause fewer greenhouse gases are 
emitted when locally made goods are transported to stores 
in the area. 

THINK OUTSIDE THE BOX
Buying local isn’t just about the products you can put in a 
shopping cart; it’s also about investing in your region’s 

many services. For example, think of the 
various offerings provided by regional bu-
sinesses in the arts such as museums, 
theatres, galleries and more. 

This year for Christmas, consider giving 
an experience as a gift. It may turn out to 
be the perfect way to spend quality time 
with a loved one.

SPECIAL DEALS AND GREAT OPPORTUNITIES
During the holiday season, it’s not uncommon to see city 
officials and business organizations implement initiatives 
to encourage people to buy local. This may include posting 
online directories that list all the businesses in the area. In 
addition, sometimes stores will offer special promotions, 
gifts and discounts to local residents.

This year for Christmas, give yourself and your community 
the gift of buying local.

Buying local for the holidays: 
a gift to your community

FRUITS ET LÉGUMES

Read what people are saying about us:
https://www.facebook.com/PanierDuFermier/

A value of$60+at the supermarketYou pay only $35

Fruits and Vegetables
Fresh of the day at amazing prices! Reserve yours today.

(514) 473-4591 3151-B  boul. DAGENAIS OUEST 
( near Curé-Labelle) Laval

www.panierdufermier.ca  |  panierdufermier@gmail.com
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Coffee Break

HOW TO PLAY:
Fill in the grid so that every row, every column, and every 3x3 box 
contains the numbers 1 through 9 only once.

Each 3x3 box is outlined with a darker line. You already have a 
few numbers to get you started. Remember: You must not repeat 
the numbers 1 through 9 in the same line, column, or 3x3 box.

CROSSWORDS

CR
O

SS
W

O
RD

S

PUZZLE NO. 106

PU
ZZ

LE
 N

O.
 8

31
Last Issues‘ Answers

The luckiest signs this week:  
GEMINI, CANCER AND LEO

Week of DECEMBER 12 TO 18, 2021
HOROSCOPE

ARIES
You’ll regain your vitality as the shor test day of the 
year approaches. You’ll think up plenty of ways to 
break up your routine. You might even be able to ar
range a short trip somewhere.

TAURUS
You want to live in harmony with the world. To do so, it 
may help to avoid checking the news or social media 
for a while, and instead let yourself be transported to a 
better world with a good book or TV show.

GEMINI
Your presence will be required to keep several people 
on task. You might also need to be in the middle of a 
crowd, which will make you un com fortable. Cleaning 
up your social cir cle could be in order.

CANCER
You’ll find yourself doing all the plan ning for the holi
days. At work, time is in short supply, and there are 
nume rous tasks to complete before the end of the 
year. Some friendships will re quire a lot more energy 
than others.

LEO
You’ll want to trade the brutal winter weather for the 
feeling of warm sand beneath your feet and hot sun on 
your skin. Perhaps you’ll have the op portunity to dis
cover a new approach to spirituality, such as by going 
on a pilgrimage. 

VIRGO
You’re sensitive, so it won’t take much to get the water
works going. Change is needed to regain your zest for 
life. A few celebrations will bring that smile back to 
your face, so don’t re fuse any invitations.

LIBRA
You can’t please everyone, despite your best efforts 
and any compro mises you make. You’ll have to weigh 
the pros and cons, and you may need to roll out the red 
carpet in a few cases, at work or elsewhere.

SCORPIO
You’ll be efficient when it comes to fulfilling all your 
obligations, both at work and at home. You’ll be meti
cu lous, which will ensure that your home is perfectly 
decorated for the holidays.

SAGITTARIUS
You’ll be placed on a pedestal after ha  ving achieved 
something heroic and remarkable. You might get in
volved in volunteer work, which could be what garners 
you rewards and recognition.

CAPRICORN
You might have to change your holiday plans at the 
last minute. You may also need to rethink your decora
tions at home. A family member will require a bit of 
extra attention.

AQUARIUS
You might buy yourself a new car as a Christmas pres
ent. You have a lot of errands to run and shopping to 
get done. There will be a many small details to con
sider.

PISCES
You’ll spoil yourself and the whole fa mily for the holi
days. There could also be a problem when it comes 
time to pay your bills. In your love life, you’ll find your
self in need of af fection and pampering from your 
partner.

ACROSS
1. Epic
5. Fellow
9. Carpenter’s tool
12. Milky gem
13. Wallet items
14. Hawaiian gift
15. Valley
16. Minerals
17. Sun-bronzed
18. Monsters
20. Cover with cement
21. Gives
24. More achy
25. Provoke
26.	Armed	conflict
28. Gruesome
30. Treatment
34. Imitated a serpent
36. Anguish
37. Bricklayer
40. Baby birds of prey

42. Choir voice
43. Artist’s stand
44. Infant’s sound
45. Angel’s headdress
46. Remotely
50. Country hotel
51. Constant
52. Burrowing animal
53. So-so grade
54. Joins
55. Fired

DOWN
1. Lay turf
2. Act like
3. Maiden
4. Deal out
5. Entrances
6. Turmoil
7. Poor grades
8. Superhero’s chest 
letter
9. Sacred table

10. Zigzag
11. Ocean cruiser
19. Halloween creature
20. Verse
21.	Tom	Hanks	film
22. Bungle
23. Schuss
24. Heavy hammer
27. Betrayals
29. Scat!
31. Sheep’s ma
32. Spot
33. Correct!
35. Airtight
37. Wizardry
38. Isolated from others
39. Pebble
41. Andes animal
43. Roof projection
45. Chop down
47. Sly animal
48. British brew
49. Santa’s suit color




