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Liberal Candidate Linda Lapointe  
Launches Her Campaign in Rivière-des-Mille-Îles
While the federal election campaign is offi-

cially in full swing, Liberal candidate Linda 
Lapointe is already very active on the ground 
in the four towns of Rivière-des-Mille-Îles. The 
experienced politician will be able to count on 
a solid team and has already multiplied her 
outings for several weeks now: “I am someone 
who likes to be on the ground and to listen. I 
like to go out and meet my fellow citizens. It 
feels good to reconnect face-to-face, to meet 
people all over Rivière-des-Mille-Îles while life 
is slowly going back to normal. “

Seeking solutions
It is therefore with great enthusiasm that the 

candidate who has been in the riding for over 
30 years will travel the four corners of Rivière-
des-Mille-Îles during the next 36 days of the 
electoral campaign: “Those who know me know 
that I am a proactive candidate, solution-ori-
ented and committed to the development of our 
region. I have always had, and I still have, much 
ambition for Rivière-des-Mille-Îles. “ In addi-
tion to the economic recovery, Linda Lapointe 
will have the environment, the modernization of 
the Official Languages Act and the labor short-
age as priority issues for the ridding: “These 
are three issues that I regularly hear about on 
the ground and I invite citizens to stay tuned, 
because at the Liberal Party of Canada (LPC), 
we will have clear and ambitious solutions to 
meet the challenges in our area. “

For the ex-entrepreneur, the 44th federal 
general election comes at an important time 
for the future of the country: “The pandemic has 

shaken many facets of society, both socially and 
economically. I am proud that our government 
has responded during the pandemic, in order 
not to leave anyone behind, but our work does 
not end there. Now that we are preparing for the 
recovery, I find it appropriate to poll voters on 

the kind of recovery they want to put forward 
for themselves, but also for future generations. 
The PLC has a solid plan that combines the 
environment and the creation of good jobs 
here in the region.” Moreover, for the former 
member for Rivière-des-Mille-Îles between 

2015 and 2019: “It has never been so important 
for Quebec and Rivière-des-Mille-Îles to vote 
to return to the decisions table in order to set 
in motion a strong economic recovery plan, 
rather than in the benches of the opposition. “
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Coffee is one of the most traded commodities in the world. In Canada, 
we don’t grow coffee – yet – but we love our daily cup of java. Over 
90 per cent of Canadians are coffee drinkers.
But coffee is getting ridiculously expensive.
In 2020, Canada was ranked fifth highest in the world based on per 
capita consumption of coffee. The average Canadian consumes about 
5.5 kg of coffee a year. The Netherlands is the most addicted 
nation, with 8.3 kg per person, according to Statista.
Coffee in Canada is 17 per cent more expensive since 
January and barely anyone noticed.
The bad news is that more hikes are 
coming. Last month, coffee futures 
exceeded US$2 per pound for the first 
time since November 2014 and prices 
have remained resiliently high ever since.
Early frost reports got many investors and 
contract starts nervous. On July 29, a large 
region of Brazil saw snow for the first time in 
years and that will likely compromise its coffee 
harvest. As a result, the price of coffee is around 
US$1.85 per pound right now.
Coupled with higher transportation costs, 
Canadian coffee importers, compelled to renegoti-
ate contractual terms, will likely pay more. In turn, 
menu prices will need to be adjusted.
The recent sobering Intergovernmental Panel on Climate 
Change (IPCC) report on climate change by the United 
Nations reminded us of how extreme weather patterns will 
impact various crops for years.
Coffee is certainly near the top of the list of crops highly vulner-
able to climate change. Arabica coffee beans, used for dark roasts, 
are growing in popularity around the world, but these beans require 
constant and predictable growing conditions. Climate change is 
just making farmers’ lives even more challenging and it isn’t going 
to get easier.
Retail coffee prices are expected to rise in Canada and consumers 
should notice a difference by the end of 2021. We may also see more 
shrinkflation affecting coffee – cans or bags of coffee could shrink, 
with prices per unit remaining the same. It’s a clever way not to 
spook the consumer.
In food service, things are much more subtle than they used to be. 
For many years, major coffee chains would notify consumers about 

price hikes – a nickel here, a dime there. Not anymore. Between 2014 
and 2018, Tim Hortons announced coffee price increases regularly, 
only to see angry consumers take to social media and express their 
discontent. That’s just not good marketing.
But the way we buy things now is helping chains manage menu 

prices differently.
Since we now operate in a mostly cashless economy, few 

people notice price increases from one week to the next. 
When using a card, visualizing the cost of anything 
is much more challenging. Chains can get away with 
increases with hardly anyone noticing. A cup of coffee 
has increased by about 15 per cent on average in food 
service over the last three or so years and few are 

complaining.
But with prices going up, many consumers are 
likely to trade down or continue having coffee at 
home, as they did during COVID-19 lockdowns. 
Depending on what coffee you buy, and where 
you buy it, costs can add up monthly. Making 
coffee at home will cost 25 to 30 per cent less 
than buying coffee at your favourite chain. 
During lockdowns, many consumers would 
have noticed these savings.
Coffee is a formidable strategic hook that most 
restaurant chains love to use to get more foot 
traffic and generate more business. Getting 

someone to buy coffee regularly generates 
revenue, especially before 11 a.m. daily.

A few years ago, McDonald’s knew what it was doing 
when it gave away free coffee for a month. Free coffee, for an 

entire month! The chain is now a top player in the breakfast market. 
While Starbucks set a benchmark on coffee quality and experience, 
McDonald’s made strong, dark-roast coffees a mainstream flavour.
With today’s prices, a similar campaign would cost at least 35 per 
cent more than it did a few years ago. So this may not happen again 
any time soon.
Regardless of what happens to prices, Canadians will continue to 
drink coffee. But will we buy our brew from a coffee shop or make 
it at home?

That remains to be seen.
         Dr. Sylvain Charlebois 

Coffee crunch: prices are going up, way up
 But the industry will do everything it can so you don’t notice

ANGRY? FRUSTRATED? ANNOYED?

You’ve got a  
place to vent

Send a letter to the editor 
and get your opinion heard 

loud and clear.

editor@newsfirst.ca
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Cooking

Food & 
Beverage

Contemporary 
Professional 

Pastry Making

Hotel 
Reception

Start your life! 
Live your dream!

A second community 
garden at Parc Filion

The City of Boisbriand proudly offered garden-
ers a second community garden at Parc Filion, 
located at Cours Le Corbusier, near boul. from 
the Grande-Allée. This cultivable space is in 
addition to that already existing at the municipal 
nursery, which has been very successful since 
its creation.

“This is a great reuse of this space now dedi-
cated to urban agriculture, right in the heart 
of a neighborhood! The garden has also been 
designed according to the transversal values that 

govern our projects, that is to say the environ-
ment and accessibility. I am very happy to 
announce that six lots are specifically designed 
for people with reduced mobility” affirmed the 
mayoress of Boisbriand, Marlene Cordato.

Created by the Environment division and 
entirely produced by the Public Works 
Department, the community garden has 27 
regular lots and six raised lots suitable for 
people with reduced mobility. The space is also 
differentiated by its play area reserved for the 
next generation of gardeners and its relaxation 
area with a view of the garden. 

These community gardens are reserved exclu-
sively for registered citizens who cultivate a 
vegetable garden.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca

• BUNION & HAMMERTOE SURGERY
(minimum incision)

• Foot, Ankle and Knee Pain
• Custom high quality plantar orthotics
• Ingrown Toenails
• EFFECTIVE treatments for Plantar Warts
• LASER TECHNOLOGY (discolored nails)

• Pediatric Foot Problems

podiatrerivenord.com

Dr Martin Scutt,
PODIATRIST & Assoc.

2255 Years Experience
New York College of Podiatric Medicine (1996) 
Clinician at UQTR

260 Grande Cote,
Rosemere  

(near the train station)

450 979-0303

Foot pain? WE CAN HELP!
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Residential and  
commercial asphalt  

Call Natale for a 
FREE ESTIMATE
(514)777-3774

We repair:
• Cracks 
• Pot holes  
• Edges of garage   
 entrances and   
 foundations
• Replacement   
 of drains

with MAINTENANCE AND REPAIR OIL BASED  
SEALER PROTECTION

BEFOREBEFORE
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BEFOREBEFORE AFTERAFTER

AFTERAFTER

AFTERAFTER

An ephemeral gourmet 
minimarket

In Sainte-Thérèse a temporary gourmet mini-
market will spawn on Saturday, August 21, 2021, 
from 11 a.m. to 5 p.m. at the Terrasses du Village

A dozen kiosks will appear on Blainville Street 
West to mark the end of the Terrasses du 
Village. The city is asking the residents to visit 
them and get gourmet products and accessories 
to decorate their table.

Here are the kiosks exhibiting:
Super Super: Preparations for tartares, home-

made horseradish and liquid smoke.
Kaméléon Atelier MRKT: Table linen, uten-

sils, spices, candies, spreads, bar accessories, 
decoration.

Boulangerie A. Marcelino: Breads, pizzas, 
pastries, rotisserie.

Fays, terroir chocolates : Fine, fresh blueberries 
coated with chocolate, bars, chips, chocolate 
bites.

Prohibition Beer Bar Microbrewery: beers, 
clandestine bloody Caesar, salty snacks.

FloralTea Teas Wholeherbal: flower teas made 
by hand in Quebec.

Méchant Mix: Dressings, spices and pizza oil.
Cookies & Cream: Products made from raw 

cookie dough.
Forêts & Papilles: Teas and herbal teas from 

wild plants, floral and boreal spices, floral 
sugars, honey macerated with rose or winter-
green, boreal mustards, sea samphire and rose 
concentrate.

Fine herbs Patrick Lauzon / Each to their own 
aroma: Fresh and dehydrated herbs, fresh garlic, 
flavored oils, hot peppers, salted herbs, salt and 
garlic flower.

Ducks first: Duck meat: terrines, candied 
thighs, braised meat, breasts, aiguillettes, 
sausages, burgers. Accompaniment products: 
spices, crackers and dressings.

Country delicacies: Honey and products 
derived from honey.

Visitors can also be tempted by the restaurants 
and shops nearby before sitting down at the 
Terrasses du Village, in compliance with the 
sanitary measures in force. Competitions and 
entertainment will ensure a festive and lively 
atmosphere!

Les Terrasses du Village
They are located on rue Blainville Ouest, 

between 32 rue Blainville W. (La Prohibition 
Beer bar) and rue Turgeon / Saint-Louis. This 
section of the street is closed to automobile 
traffic to provide a large open-air terrace, which 
will be accessible until August 22.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca

On the photo, from left to right: Mr. Gilbert Bélisle (son of Mr. Larry-Bélisle), the mayor 
of Saint-Eustache Mr. Pierre Charron, Mr. Larry Bélisle, Ms. Nicole Carignan-Lefebvre and 
Mr. Marc Lamarre, Councillors.

Inauguration of the Larry-Bélisle baseball field 
at Clair Matin park

The mayor of Saint-Eustache, Mr. Pierre 
Charron, as well as the municipal councillor 
of the Clair Matin district, Mr. Marc Lamarre, 
and the municipal councillor president of the 
Committee on property, heritage sites and 
toponymy, Ms. Nicole Carignan-Lefebvre, 
proceeded to the official inauguration of the 
Larry-Bélisle baseball field in Clair Matin park 
on Wednesday August 11.

“In Saint-Eustache, we consider it important 
to highlight extraordinary citizens, citizens 
committed to the community, innovative and 
visionary citizens who constantly advance 
projects for the collective good. Mr. Larry 
Bélisle is one of these exemplary citizens and 
it is with great pride that today we name the 
baseball field in his name. »Declared Mayor 
Charron in his welcome address.

Larry Bélisle’s journey
In 1977, Mr. Larry Bélisle founded the Saint-

Eustache Minor Baseball Association, while 
chairing the organization. Four years later, he 
set up the Provincial Tournoi Moustique de 
Saint-Eustache, which has become a staple in 
the provincial tournament network. In addi-
tion, in 1987 he founded the two junior teams 

in the region, the Dukes of Sainte-Marthe-sur-
le-Lac and the Junior Élite Bisons de Saint-
Eustache, bringing talents from here to join 
the ranks of major leagues.

In his turn, the municipal councilor of the 
Clair Matin district, Mr. Marc Lamarre, made 
a point of addressing these words during the 
inaugural evening: “Mr. Bélisle is the kind of 
volunteer who does not count his time, but 
on whom all the time the world can count! 
It has been almost 45 years since he founded 
the Saint-Eustache Baseball Association and 
during all these years, hundreds of young 
people have practiced this sport in an environ-
ment supervised by an army of dedicated 
volunteers. For all these great achievements, 
and the smaller ones that sometimes went 
unnoticed, we say “Thank you Mr. Bélisle!” “.

In addition, the municipal councilor Ms. 
Nicole Carignan-Lefebvre added: “It is with 
professionalism and rigor that all the members 
of the Committee on property, heritage sites 
and toponymy studied the application for the 
nomination. I can tell you that the response 
was unanimous! I would like to take this 
opportunity to salute the work of the current 
president of the Saint-Eustache Minor Baseball 
Association, Mr. Richard Gingras, for the 
quality of the candidacy file he has submitted 
to us ” .

To end the speeches, one of Mr. Bélisle’s sons, 
Mr. Gilbert Bélisle, came to give a vibrant 

testimony to his father. A man he describes 
as straightforward, honest, devoted and who 
knows how to perceive the good side of each 
person he meets.

After the speeches, the mayor Mr. Pierre 
Charron and Mr. Larry Bélisle unveiled the 

inaugural plaque, a framed replica of which 
was offered as a souvenir to Mr. Bélisle. The 
guests then shared a drink of friendship, while 
recalling significant events in the history of 
Eustachian baseball.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca



A
ugust 20, 2021  •  Th

e N
o
rth

 Sh
o
re N

ew
s  •  7

Suggested presentation.

LAVAL |  barbiesgrill.com   
580 SAINT-MARTIN WEST BLVD.  |  450-668-0033

By Bruce Anderson & David Coletto

According to an ABACUS DATA national 
survey of 3,000 Canadian adults conducted 
(August 6 to 11, 2021), while only a minority 
prefer an election now, the vast majority (83%) 
are not upset. 

When asked, “If the Prime Minister asks for an 
election to be held this fall saying he would like 
to give Canadians a chance to select the govern-
ment they want to take the country forward, how 
would you feel about this?”:

 38% say they would be happy to have a chance 
to cast a ballot and help choose the government 
to take us forward, 44% would prefer not to have 
an election but it isn’t something that would 
affect how they vote, while 17% say they would 
be upset at Mr. Trudeau because an election 
seems unnecessary.

Most (72% of the 17%) of those who would be 
upset about an election call are supporters of 
opposition parties – 40% Conservatives, 17% 
NDP, and 8% BQ.). 28% are Liberal supporters.

Among current Liberal supporters, 13% would 
be upset. Among accessible Liberals (those open 
to voting Liberal but don’t support the party), 
17% would be upset.

WHAT IF THERE’S A 4TH COVID 
WAVE?

Asked how people would react if a fourth 
COVID wave happens during an election 
campaign. Two-thirds (66%) say it wouldn’t have 
any effect on how they vote, 20% would be angry 
enough not to vote Liberal while 14% say they 
would be more likely to vote Liberal because 
they feel they have don’t a reasonable job already 
managing the pandemic.

Those who say they would be angry enough not 
to vote Liberal include 10% of current Liberal 
supporters and 20% of accessible Liberals.

GOVERNMENT APPROVAL
Today 45% approve of the job being done by 

the Trudeau government, while 37% disap-
prove – which is the lowest disapproval rating 
since January 2021. This +8 net score nationally 
breaks down to a +15 in BC, -20 in Alberta, -13 
in Man/Sask, +15 in Ontario, +8 in Quebec, +27 
in Atlantic Canada.

DESIRE FOR CHANGE
Over the past few months, the desire for change 

has inched up but is still far below views held at 
the end of the last campaign in 2019.

Today, 43% say it’s definitely time for a change 

in government while another 23% think it would 
be good to have a change (66% want change), 
but it’s not that important to them. In contrast, 
20% say it’s definitely best to keep the Liberals in 
office while another 13% would like to keep the 
Liberals but say it’s not that important to them 
(33% want Liberals re-elected).

To put this in context, the strong desire for 
change is 9-points lower overall today than when 
Canadians voted on Election Day in 2019 (43% 
vs. 52%) – an election in which the Liberals won 
the most seats in the House of Commons.

HOW DOES THIS TRANSLATE 
INTO VOTE INTENTION?

If an election were held now, the Liberals would 
win 37% of the vote, the Conservatives 28%, the 
NDP 20%, the Green Party 5% and the BQ at 
22% in Quebec (15-points behind the Liberals 
and down 9 points since earlier this month). 
The People’s Party captures 4% of the vote, the 
highest we have had in our tracking while the 
Maverick Party is at 0% nationally but registers 
a bit in Alberta (1%) and MB/SK (2%). 

• In BC, we see the Liberals ahead of the NDP 
and Conservatives (36% to 29% and 26%). In 
2019 the Conservatives won BC with 34% of 
the vote, followed by the Liberals at 26% and 
the NDP at 32%.

• In Alberta, 46% would vote Conservative 
compared with 22% for the NDP and 21% for 
the Liberals, 7% for the People’s Party and 3% for 
the Greens. In 2019, the Conservatives won 69% 
of the votes, compared to 14% for the Liberals 
and 12% for the NDP.

• In Manitoba and Saskatchewan, the 

Conservatives are only slightly ahead of the 
Liberals (36% to 31%).

• The Liberals (with 41%) have a 13-point lead 
over the Conservatives (28%) in Ontario, with the 
NDP at 22% and the Green Party at 5%. In 2019, 
the Liberals won 42% of the vote, compared to 
33% for the Conservatives and 17% for the NDP, 
and 6% for the Green Party.

• In Quebec, we see the Liberals with 37%, 
followed by the BQ (22%), the Conservatives 
(19%) the NDP at 12%. In 2019, the Liberals won 
34% of the vote compared to 32% for the BQ, 16% 
for the Conservatives and 11% for the NDP. The 
BQ is down by 9-points from earlier this month.

• In the Atlantic provinces, the Liberals (47%) 
are well ahead of the Conservatives (24%) and 
the NDP (21%). 

We are also resuming testing levels of motiva-
tion, by asking people how likely they are to turn 
out and cast a ballot on election day. Among 
the 77% of respondents who said they would 
definitely be voting, the Liberals lead by 9 as 
well: 38% Liberal, 29% Conservative, 20% NDP, 
5% BQ and 4% Green. 4% would vote for the 
People’s Party.

WHAT OUTCOME WOULD 
PEOPLE PREFER?

We asked respondents which of four outcomes 
they would prefer to see happen – a Liberal 
majority, a Liberal minority, a Conservative 
majority, or a Conservative minority.

Overall, 64% would prefer to see some form 
of Liberal government over a Conservative 
one (37% majority vs. 27% minority) while 36% 
would prefer to see some form of Conservative 

government over a Liberal one (26% majority 
vs 10% minority).

75% of current NDP supporters would prefer 
to see a Liberal government, including 26% who 
want a Liberal majority. Among BQ supporters, 
58% would prefer a Liberal government while 
42% would prefer a Conservative one.

Most interesting, among those open to voting 
Conservative – 34% would prefer to see a Liberal 
government including 16% who want to see a 
Liberal majority.

UPSHOT
Voters don’t usually reward governments but 

it’s hard not to imagine that the general satis-
faction with the direction of the country and 
the handling of the pandemic is not part of the 
math that gives the Liberals the lead today. Will 
this election be as much about Justin Trudeau 
the leader as 2015 or 2019, or more about the 
policy direction he proposes and the lack of a 
strong desire for change.?

The mood of the country has not been this 
positive in years, fewer disapprove of the federal 
government’s performance than at any time in 
2021, the desire for change remains much lower 
and dislike for Mr. Trudeau is far less intense. 
When the 2019 campaign started, the Liberals 
trailed the Conservatives by 4. Today they lead 
by 9.

But that doesn’t mean a Liberal victory is a 
forgone conclusion. There are a few things to 
watch closely.

The first is whether the NDP can capitalize 
on the goodwill Mr. Singh has developed. He’s 
the most popular leader and the NDP’s pool of 
accessible voters is larger today than when the 
2019 campaign started. Perhaps more important, 
people think the Liberals will win giving those 
inclined to vote NDP freedom to vote NDP given 
the chance of a Conservative government seems 
so low.

Second, while Mr. O’Toole’s personal numbers 
are quite weak, many still don’t know much about 
him giving him an opportunity to introduce 
himself to people for the first time and try and 
change some people’s views of him. He starts 
the campaign well back and a short campaign 
may not give him enough time to catch up – 
but I wouldn’t completely count him and the 
Conservatives out at this point.

Finally, tracking interest in the campaign will 
be critical to understanding likely turnout. Who 
is more motivated and who will turnout? What 
impact will early voting and mail voting have? 

Canadians Reaction To An Early Election Call
ELECTIONS ELECTIONS 20212021
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SAFELY RECONNECT
       WITH CULTURE TODAY!

Culture is inspiring, surprising and stimulating—it allows 
us to experience all kinds of emotions. We have fun and 
discover new things. Sometimes culture can provide 
comfort, and other times it can enthrall us. Here in 
Québec, our culture has become a source of pride, 
thanks to the talent and creativity of our artists and 
the people who work behind the scenes.

Are you eager to reignite these emotions? 
Are you ready for culture? Culture is ready and waiting for you.

Whether it’s at a museum, a library, the movies, a theatre, a 
concert venue or a bookstore, you can safely get back to all 
your favourite cultural activities. 

SAFETY
FIRST

Québec’s cultural venues follow all the guidelines 
issued by the public health authorities.

Québec.ca/NotreCulture

To learn more about the measures in place and the 
reopening of our cultural activities, visit

   EXPERIENCE      
           QUÉBEC
          CULTURE.

Experience Québec through our vibrant cultural 
offering—be it virtually, in person or as a gift to 
someone else. You’ll not only contribute to the 
vitality of the cultural community, but also to the 
prosperity of Québec as a whole.
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Doggie  DaycareDoggie  Daycare

Just*

(*Price may vary on location and pet)
$12-22/visit

Call Julie Laver
450.491.7637

Will walk your dog or take care of your 
animals in your home while you are away.

 Boarding/Home 
Environment

 No cages
 Interacts with our 

family and pets

Julie’s  Pet
Sitting  Services

Just

$16/day

Wayne & Tamara Mitchell are the authors of YOUR OTHER HALF (www.yourotherhalf.com) 
Send letters to: Direct Answers, PO 964 Springfield, MO 65801-0964 or email: DirectAnswers@WayneAndTamara.com

?Direct 
Answers
  From Wayne & Tamara

Q

A

     A Hostage    
     Situation

My husband applied for a job behind my 
back and accepted the job without my 
consent. He convinced me, if I came with 
him, it would only be for a year. He moved 

my son and me from sunny Southern California 
to freezing North Dakota.
     The year came and went. We renegotiated a 
three-year stay for economic reasons, then had a 
second son. Well, that temporary stay came and 
went, and now it’s been seven long, cold years! 
I’ve tried to be patient, but I can’t stand these 
nine-month winters anymore!
     He says he wants to continue to live here until 
the economy gets better back home, which will 
not likely happen for at least three or four more 
years. Ugh!
     In order to stay home with my children, I have 
not been working. But now that my youngest is 
ready for kindergarten, I’ve asked my husband 
if I could seek a job to help us relocate. He says 
no, because I can’t make as much money as he 
can. He has an IT degree, and in my field I can 
only make half what he does.

     It gets worse.

     He suffers from anxiety, so he has more 
fear than the average person. He has opened a 
separate bank account in his name in order to 
keep me from accessing our money. He puts $900 
a month in our joint account for me to buy food 
and other needs.
     He then doles out food money to buy more 
groceries the second half of the month. I’ve told 
him I dislike how he has set up our money and 
that the control is unfair.
     For a year he’s claimed he will add my name 
to the second account, but he has not done so. 
He is a conflict avoider, who tells me what I want 
to hear or tells me “this is not a good time” to 
discuss matters.
     We have absolutely no family close by. I’m 
neglected emotionally, financially, and spiritually. 
I take my boys to church and attend weekly Bible 
study in order to have some friends and support.
     But my patience has run out. I told him the 
boys and I are going home to my parents to spend 
time with my family. What he doesn’t know is I’m 
going to pursue employment, and, if I succeed, get 

an apartment and live there with my children. 
I will offer to let him join us and sell our North 
Dakota home so we can restart in California. Or 
he can visit us all he can.
     As it is, he is already in an uproar over me 
wanting to visit.
     If it weren’t for our boys, I would never have 
come here. I was trying to keep the family together.

     Harper

Harper, doling out money and making 
major decisions without your consent 
makes you less a wife and more an 
indentured servant. Your position in the 

family is the same as your children. Powerless.
     Your husband has clipped your wings to keep 
you from flying away, and the more you telegraph 
your feelings, the more he will tighten his grasp.
     He’s decided you aren’t leaving, but he isn’t 
saying that. Instead, he “tells me what I want to 
hear,” which is an interesting euphemism for 
lying.
     Whether he has anxiety issues or not doesn’t 
matter. He doesn’t have the right to take your life 
away from you. Whether you admit it to yourself 
or not, this marriage may be over.
     You devised a plan. You thought it was fair. 
He did these things to me, I get to do this one 
thing to him. But you must consider the legal 
implications.
     Before you do anything, privately and without 
your husband’s knowledge, see a lawyer to sort 
out custody issues. You may need to have your 
parents pay for the attorney or even go to another 
town to ensure your visit is confidential.
     In addition, your husband is in IT. Nearly 
everything you do on your home computer 
or phone is recoverable by someone with 
sophisticated knowledge. Take steps to make 
sure all your communications remain private.
     If you are worried about his reaction (and 
you should be), you need to be very cautious 
about your safety and the safety of your children. 
Believing you can only leave him surreptitiously 
means you know he could be dangerous. A 
lawyer can advise you here as well.
     You are not the proverbial bird in a gilded 
cage. You are a bird in a cage of ice—emotionally, 
financially, and spiritually. You need two plans, 
one legal and one for safety. Once you have them, 
the next step will emerge.

     Wayne & Tamara

24 HOUR MONITORING

(514) 289-8585
Burglar • Fire • Cameras • Intercoms
20 years at your service!

ALARM SYSTEM 
INSTALLATION + 
12 MONTHS  
MONITORING!

• 1 x Alexor 9155 main alarm unit
• 1 x WT5500 wireless  
 2 way keypad
• 1 x WS4904P wireless motion  
 detector
• 2 x WS4945 wireless 
 door/window sensors

• 1 x WT4989 wireless 2 way 
 key chain remote  
 with icon display
• 1 x battery backup, 
 power supply, telephone jack
• Including 1 year monitoring

System
Includes:

$49999

Photo: Serge Paquette and Marie-Claude Collin, vice-president and president of the 
sports, recreation, family, seniors and community life committee, Liza Poulin, deputy 
mayor (in the middle), Gaétan Dubois, president of the Minor Baseball Association of 
Blainville and Marlon Doutre, vice-president of the Blainville Soccer Association recently 
met at Blainville Park for the official launch of the Quiet campaign. It’s still a game!

“Calm down.  
It’s still a game!” 
Blainville raises 
awareness against 
bullying in the bleachers

Created by the City of Saint-Eustache in 2017, 
the awareness campaign” Calm. It’s still a game! 
»Is now deployed in Blainville. This campaign 
aims to make attendants aware that certain 
aggressive behaviors have no place in the stands 
of sports facilities.

“We must keep in mind that our young people 
as well as the officials are not professionals and 
that they are there to have fun above all. There 
is sometimes a lack of good citizenship on the 
part of the guides of young players everywhere 
in Quebec. These behaviors must cease and 
give way to pleasure and a healthy competitive 

spirit,” said Marie-Claude Collin, president 
of the sports, recreation, family, seniors and 
community life committee.

To get the message across, the arena and 
sports fields in nine municipal parks have been 
displayed in campaign colors. In addition, new 
regulatory panels, also installed in the parks, 
recall the main behaviors expected from accom-
panying persons.

“We want to do our part to reduce verbal 
and physical violence in places where young 
people play their favorite sports. We also 
want to support volunteers from sports asso-
ciations, especially coaches and referees. We 
appeal to everyone’s civic sense,” concluded 
Serge Paquette, vice-president of the sports, 
recreation, family, seniors and community life 
committee.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca
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1385, Boul. des Laurentides 
local 103, Vimont, Laval, Qc.  

514 476-4565 

Professional Auto Body
Repair & Painting

Insurance Work Accepted    |    All Work Guaranteed
Expert Color Matching    |    Factory Genuine Parts
Import Car Specialists    |    Major & Minor Repairs

Three new members for the Blainville  
Youth Commission

The Blainville Youth Commission wishes to 
recruit three new members whose mandate 
will run until 2023. This call for candidates is 
intended for residents of Blainville between the 
ages of 18 and 35.

“Being part of the youth commission means 
getting involved for the young people of 
Blainville and for the future of Blainville. We 
have just produced an ambitious action plan 
which is inspired by the comments collected 
during our consultation last spring and which 
includes, among other things, projects to fight 
against climate change, discrimination and 
the rise of individualism to the detriment of 
community life. To carry out this plan, we need 
the contribution of as many young people as 
possible from Blainville and the involvement of 
fellow citizens. We invite them to complete and 
send us the application form before August 31, 
”said the four members of the youth committee: 
Sarah, Naoual, Gabriela and Emmanuel.

Mandate and objectives of the 
youth commission youth

The youth commission is aimed at young 
people from Blainville who wish to get involved 
in municipal life and who want to carry out 
mobilizing projects for the future of the City. 
The mandate of the young people is for a period 
of two years (renewable). They receive $ 50.00 
per meeting for their participation. The deadline 

to apply is August 31, 2021 at 11:59 p.m. by 
completing the online form.

To apply, one must:
Be between 18 and 35 years old
Be a resident of Blainville
Demonstrate leadership and great motivation
Be available to participate in monthly meetings  

  (evening), activities and discussions

The objectives of the youth committee are to 
foster the democratic participation of young 
people, allow youths to propose projects that 
will be developed by the City, offer young people 
the opportunity to present their ideas to the 
municipal council, allow young people to act as 
ambassadors of democratic life in educational 
institutions and in various events

Selection process
After the deadline of August 31, 2021, a first 

screening of the applications received will be 
carried out by a committee made up of one 
elected from the youth commission, two young 
members and municipal employees. According 
to public health instructions, interviews will 
take place by videoconference or face-to-face 
during the week of September 7. The final 
choices will be made in the same week on 
the recommendation of the members of the 
commission and will then be approved by the 

municipal council. The first official meeting 
with the new members of the commission will 
therefore take place in September 2021.

“We have been working with young people 
since 2020 and they are both motivating and 
inspiring. They have ideas that move the city 
forward for the better and that reflect the 
concerns of the younger generations. The addi-
tion of three additional members will enrich the 
discussions and help the commission achieve 
its objectives,” said the president of the youth 
commission, Nicole Ruel.

MARIA DIAMANTIS
Local Journalism Initiative Reporter

For The North-Shore News • info@newsfirst.ca “Being part of the 
youth commission 

means getting involved 
for the young people of 
Blainville and for the 
future of Blainville.” 

Avoid emergencies by 
first consulting 811

High traffic in the six hospitals of the 
Laurentians region

Traffic remains high in the emergency rooms 
of hospitals in the Saint-Jérôme region, i.e. those 
located in. Eustache, Lachute, Saint-Jérôme, 
Sainte-Agathe-des-Monts, Rivière-Rouge and 
Mont-Laurier, the Integrated Health and Social 
Services Center (CISSS) des Laurentides reiter-
ates its request to avoid emergency rooms for 
non-urgent health problems.

The CISSS reminds the population of the 
alternatives to emergency in order to ensure 
that each person consults in the right place, 
depending on the nature of their problem. These 
services should always be considered, regardless 
of the emergency situation:

• contact Info-Santé 811 by phone to speak 
to a nurse;

• consult your family doctor;

• see a doctor in a walk-in clinic;
• consult your pharmacist;
• go to the emergency room, as a last resort.
The list of medical clinics offering walk-in 

consultations by place of residence is available in 
the resource directory: sante.gouv.qc.ca/reper-
toire-ressources.Rendez-vous Santé. Québec 
also allows you to get an online appointment 
depending on the time of day. 

A person whose situation requires urgent care 
should not hesitate to go to the emergency room 
to receive the essential care they need.

If a patient has symptoms that are similar to 
COVID-19, the CISSS des Laurentides asks to 
not hesitate to get tested at a designated nearby 
clinic. To find out more, visit the COVID-19 
section of the santelaurentides.gouv.qc.ca 
website.
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In these challenging times, 
Newsfirst Multimedia has played 
a key role in helping our company 

find valuable new employees.
 

All of us at Rose Hill Foods are 
very grateful for your assistance.

 the

Rose Hill Foods Inc.

7171 Thimens Blvd. 
Saint-Laurent, Qc  Canada  H4S 2A2
Tel.: 514-745-1 153  •  TF: 800-361-3102
www.rosehillfoods.com

Follow us:
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WE BUY GOLD AND DIAMONDS

Same address since 1989
1799, boul. Curé-Labelle,  
Chomedey (North of St-Martin)

Before selling 
elsewhere,  

come see us!
Mon. to Wed. - 10am to 5:30pm

Thurs. and Fri. - 10am to 7:00pm
Saturday - 9am to noon

Sunday - Closed

- For over 38 years -

solutionrl.com
*No price by phone

450-681-1363

 We are hiring!
If you are lookίng for a permanent posίtίon wίth full benefίts, hίgher than  
average salary, a respectful workίng envίronment and addίtίonal performance 
based compensatίon, Rose Hίll Foods may be the ίdeal workplace for you! 

Located in Ville Saint-Laurent (Montreal), with nearly 40 years of continuous evolution 
since its founding in 1983, Rose Ηill Foods has become a leader in the Canadian  
food industry. 

We are currently looking for capable and energetic people to work in our  
Production and Packaging Line. 

The most valuable asset of our business is our employees! 

Want to know more? Contact:  
Vasileios Bourmpounis  
E-mail: vbourmpounis@rosehillfoods.com  
Tel.: (514) 745-1153 ext.: 245

ROSE HILL Foods lnc. 
7171 boul. Thιmens, St-Laurent, Qc. Canada H4S 2Α2 • www.rosehιllfoods.com

Tel: 514-745-1153 • SF: 800-361-3102 

What are YOU looking for?

Careers Section Classified Section

Finding a first job involves learning and working 
with a few select words — autonomy, freedom, 
maturity, projects, money, and the future. And to 
get the job you want, you have to be proactive. You 
have to roll up your sleeves. You have to be the best 
candidate for the job that you desire. 

Of course, if it’s your first job, you won’t have a lot 
of experience under your belt. Finding an employer 
who is willing to give you your first chance could 
be a challenge. You’re not entitled to your first job; 
you have to earn it. You have to take the initiative 
and be interested in all possibilities, even those 
that are not quite what you had in mind! Starting 
at the bottom of the ladder is a fact of life. You just 
have to see this step as a springboard. Who knows 
where your first job may lead you?

Sell yourself
Of course, you probably don’t have much to say 

in your resume at this point in your life. But think 
about including everything that makes you unique. 
Mention your education, training, volunteer or 
paid work, prizes, special mentions, awards, and 
scholarships. They could make a difference. Don’t 
be afraid of selling yourself; you’re eager to learn!

Make yourself visible
Make visits to trade fairs, conferences, and work-

shops in your domain. On site, adopt a profes-
sional and self-assured attitude. Inquire about the 
companies that interest you. What are they looking 
for? Get busy linking with contacts in the field, 
through business networks such as LinkedIn.

Your arrival in the job market will add some more 
new words to your vocabulary — bosses, cowork-
ers, effectiveness, efficiency, working conditions, 
and salary. They’ll appear as if by magic in this 
brave new world!

Your resume is light on professional experience? Enhance it with 
everything that makes you a unique human being.

MY FIRST JOB

Court File No.:  E130762              Court Registry:  Kelowna

IN THE SUPREME COURT OF BRITISH COLUMBIA 
Claimant : NATALIE LOUISE ROSE  

also known as  
NATALIE LOUISE TKACH 
Respondent: : DANIEL ROSE

NOTICE FOR PUBLICATION 
To:  The Respondent, Daniel Rose 

TAKE NOTICE THAT on June 24, 2021 an order was made for service on you of a 
Notice of Family Claim issued from the Kelowna Registry of the Supreme Court of 
British Columbia in family law case number E130762 by way of this advertisement.  
In the family law case, the Claimant claims the following relief against you:  a `divorce.  
You must file a Response to Family Claim within 30 days after the publication of this 
notice failing which further proceedings may be taken against you without notice to you.  
You may obtain a copy of the Notice of Family Claim and the order for service by adver-
tisement from the Kelowna Registry at 1355 Water Street, Kelowna, BC  V1Y 9R3.  
This advertisement is placed by the Claimant whose address for service is 5000-505 Doyle 
Avenue, Kelowna, BC  V1Y 0C5.
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Contact us today to place an obituary or in memoriam in our next issue 
NO CHARGE Email: production@newsfirst.ca • Tel.: 450-978-9999

In Memoriam & Obituaries
Bouchard, Louis-René
1938 - 2021

In St-Eustache, on August 14, 2021, at the age of 
82, passed away Mr. Louis-René Bouchard, spouse 
of Mrs. Lise Favreau. Besides his wife, he is survived 
by his sons: Carl and Joël, his granddaughter Marie-
Ève, his great-grandchildren Dayven and Lorenzo, 
as well as other relatives and friends. 

Trépanier, Yolande
1930 - 2021

On August 7, 2021, according to her wishes, at the 
age of 61, passed away Mrs. Yolande Trépanier, 
wife of the late Claude Octeau. She is survived by 
her daughters Caroline (Francis), Katerine (Yanick), 
Josée-Ann (Yves) and Stéfanie (Domingo), her 
grandchildren Max, Xavier and Anthony, her sisters, 
her brothers, nephews and nieces as well as many 
precious friends. 

Robinson, Gisèle
1935 - 2021

In Saint-Eustache, on August 14, 2021 at the age 
of 91, passed away Mrs. Gisèle Robinson. Wife 
of the late Mr. Jean-Marie Emond She is survived 
by her children, Diane, Carole (Glenn), Ann, the 
late Jimmy, Lynn (Bob), Sylvie (Alain) and Nicole, 
her grandchildren, Jayson, Maxime, Dominic, 
Geneviève, Emmanuelle, Jeff and Patrick, his 
great-grandchildren, Gabrielle, Nathan, Laurence, 
Leonard, his brother, Claude as well as many other 
relatives and friends. 

St-Pierre, Jean-Pierre
1936 - 2021

In St-Eustache, on Thursday August 12, 2021, at the 
age of 85, passed away Mr. Jean-Pierre St-Pierre, 
son of the late Laurette Boileau and the late Gérard 
St-Pierre He is survived by his two (2) sons René 
(Linda) and Benoit, his grandchildren Imylia, Samuel, 
Mégane and Chloé, his great-grandson Mathéo, his 
brothers and sisters, brothers-in-law and sisters-in-
law, nephews and nieces, cousins and cousins, as 
well as several other relatives and friends.

Dagenais (Larouche), Lucette
1920 - 2021

In St-Jérôme, on August 11, 2021, passed away 
Mrs. Lucette Larouche at the age of 101. Beloved 
wife of the late Roland Dagenais, sister of the 
late Arthur Larouche, the late Maurice Larouche, 
the late Réal Larouche, the late Jeanne D’Arc 
Larouche, the late Gertrude Larouche. She is 
survived by her sisters-in-law Yolande Dagenais 
(late Jacques Duceppe), Lucile Dagenais, Nicole 
Raymond (late Gaétan Dagenais), many nieces 
and nephews including Danielle Larouche (Albert 
Lapointe), other relatives and friends. 

It’s normal to feel uncomfortable about making arrangements for 
your funeral. However, doing it ensures that the burden doesn’t fall 
on your loved ones. Here are some of the things you’ll need to make 
decisions about when preplanning a funeral. 

1. THE FUNERAL HOME
 If you want a traditional funeral service, you’ll need to select a venue.  

Factors to keep in mind when choosing a funeral home include ambiance, location 
and pricing. 

2. ARRANGEMENTS FOR THE BODY
 Do you want to be buried or cremated? Or maybe you’d rather donate your body 

to medical research? Deciding what to do with your remains will also likely involve 
choosing a casket or urn.

3. PRESENTATION OF THE REMAINS
 You can choose to present your body at your funeral in either a closed or open cas-

ket. If you opt for an open casket, think about the clothing, jewelry and accessories 
to be worn. 

 
 If you want your remains to be cremated, this can take place either before or after 

the funeral, making presentation of the body an option regardless. 

4. TYPE OF FUNERAL SERVICE
 Funeral services can be religious affairs or simple celebrations of life. Don’t hesitate 

to personalize the service with a favourite piece of music, poem or bit of scripture. 
Be sure to also consider floral arrangements and other decor or mementos you 
may want present. 

5. FINAL RESTING PLACE
 If you want to be buried, you’ll need to select a plot in a cemetery. If you want to 

be cremated, you’ll need to decide where your ashes will be placed. Your final res-
ting place may be incorporated into your funeral service, but it doesn’t have to be. 

Preplanning a funeral isn’t easy, but you don’t have to do it alone. 
Invite a friend or family member to help you, or work with a funeral 
home that can walk you through the whole process.

5things
to consider when 
preplanning a funeral
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Coffee Break

HOW TO PLAY:
Fill in the grid so that every row, every column, and every 3x3 box 
contains the numbers 1 through 9 only once.

Each 3x3 box is outlined with a darker line. You already have a 
few numbers to get you started. Remember: You must not repeat 
the numbers 1 through 9 in the same line, column, or 3x3 box.
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Last Issues‘ Answers

The luckiest signs this week:  
TAURUS, GEMINI AND CANCER

Week of AUGUST 22 TO 28, 2021
HOROSCOPE

ARIES
Avoid burning the candle at both ends, especially if 
your health isn’t great right now. All it takes is recon-
necting with a lo¬ved one to create memorable mo-
ments. You’ll discover a new approach to spirituality 
that improves your well-being.

TAURUS
You’ll need to upgrade your wardrobe for work. With 
new clothes and a fresh look, you’ll be more confident 
in your ability to do business. Creativity is a good tool 
for professional development.

GEMINI
You’ll be in charge of a major meeting at work or a 
large family reunion. Your com¬p¬osure will fuel your 
accomplishments and even lead to resolutions. With 
a bit of planning, almost anything is within your grasp.

CANCER
As you complete a training program of some kind, 
you’ll clearly redefine your career path so that it better 
aligns with your goals and values. A quick getaway 
might be organized at the last minute.

LEO
You’ll feel like you’re on an emotional rol¬ler coaster. 
Take the time to talk with lo¬ved ones about what’s on 
your mind. Their open-minded responses will sur-
prise and calm you. Change brings its own host of 
concerns.

VIRGO
Consensus and harmony aren’t easy to achieve with 
some people. In particular, avoid talking about money 
with family members. After a turbulent period, 
resto¬ring the peace requires a lot of patience.

LIBRA
At work, you’ll be responsible for dealing with a vari-
ety of urgent situations, and you’ll have to walk on 
eggshells around certain colleagues and clients. Tact 
and diplomacy are needed to help keep the peace. 
The same is true in your relationships.

SCORPIO
It’ll require a lot of effort to accomplish everything on 
your to-do list. You’ll likely be applauded for one rea-
son or another. All sorts of people will praise you for 
a particular accomplishment.

SAGITTARIUS
Spending quality time with your family requires a fair 
bit of energy, but it also brings a feeling of gratitude. 
Your loved ones will feel confident around you, and 
you’ll be the focus of their attention. 

CAPRICORN
You’ll have a lot of errands to run, and your kids could 
have you playing chauffeur. Don’t forget to figure out 
where you’re going before you hit the road. You’ll fi-
nally hear from someone living abroad.

AQUARIUS
You’ll have a few loose ends to tie up with your bank. 
You’ll also get some clarity about matters of the 
heart. Good communication skills can work miracles 
in any ci¬r¬cumstance. Learn to be more assertive.

PISCES
You’ve got a busy week in store. You might even take 
up a new sport with a great deal of enthusiasm. Your 
love life will feel like an exciting adventure. As for 
your work, you’ll find new ways to consolidate your 
income.

ACROSS
1. Mom’s fellow
4. Strait-laced
8. Quote
12. Wintry
13. Talk wildly
14. Opera tune
15. “Look ____ ye leap”
16. Forewarning
17. Lincoln coin
18. Conditions
20. Morse code symbol
22.	Long	fish
24. Records
28. Creeps
31. Copied
34. Assembled
35. Avails
36. Lock opener
37. Soft drink
38. Ump’s relative
39. “Chicago” star
40. Hideous
41. Louisiana marsh

43. Mock
45. Troublesome tyke
47. Villain
51. October stone
54. On the cutting ____
57. Adam’s wife
58.	Official	helper
59.	Food	fish
60. Male or female
61. Bassoon, e.g.
62. James Brown’s music
63. Gallery offering

DOWN
1. Say no to seconds
2. Land measurement
3. One who colors
4. Not poetry
5. Barnyard animal
6. “____ Got Sixpence”
7. Heal
8. Desert plants
9. Bitter resentment

10. ____ can
11. Chew and swallow
19. Army cafeteria
21. Secondhand
23. Huron, e.g.
25. Haze
26. Relate, as a story
27. Stick around
28. Sidewalk border
29. On a voyage
30. Challenge
32. ____ your request
33. Observer
37. Mince
39. Mouth part
42. Greased
44. Best
46. Household animals
48. Flat hill
49. Concluded
50. Succeeding
51. Paddle’s kin
52. Baked dessert
53. Citrus cooler
55. Twins
56. Large antelope



Visit us at igadaigle.com and make some great discoveries!
25, boul. des Entreprises – Boisbriand
450-430-5572

2605, rue d’Annemasse – Boisbriand 
450-433-6226

220, rue Saint-Charles – Sainte-Thérèse 
450-435-1370

450, rue Blainville Est – Sainte-Thérèse
450-435-5500

WIN 

iPad Air • 10.9 inches • 64 GB
   one per store ($779.99 each)

4�iPads
From August 19 to September 15 2021, 
present your AIR MILESTM  card with each
purchase and multiply your chances

to win an iPad Air! 

Return to schoolReturn to school
more connected than ever!

The best choice
Since 1983

Contest $3,000  More than

        in
 prizes

Offer valid from August 19 to September 15, 2021. The grand prize draw will be held on September 16, 2021. **Purchases must be made in the same transaction. Purchases are calculated on the price of the merchandise 
before taxes, excluding tobacco products, lottery tickets, travel tickets, gift cards, vivo items | Villeroy & Boch and everything else and any other product where the law forbids it. Some restrictions apply. The contest is open 
to residents of Quebec aged 18 or over. The winner must correctly answer a mathematical skill-testing question. Contest details and rules available at IGA and IGA supermarkets supermarkets customer service counter.


